Breakthrough Thinking

HOW TO BECOME DELIBERATELY CREATIVE
A % BREAK HABITS EVALUATE IDEAS TOBUILD (——

See the World in a New Way ,®||
\QtiQ PPC: PLUSES, POTENTIALS & CONCERNS —

* How else can I do this?
 What if?
* How can | use something that doesn't fit CONSIDER PLUSES AND POTENTIALS FIRST | PHRASE CONCERNS AS QUESTIONS
What do you like about an idea? How to...?
What opportunities might result? How might...?

with this at all?
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GENERATE LOTS OF IDEAS
Defer Judgment  Strive for Quantity
Seek Wild & Unusual Ideas 7~ Combine & Build on Other Ideas

FORCE CONNECTIONS AM-UP

between your problem
and a totally unrelated
object or situation
in order to create a
% new idea.
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Hopper = Eatit! Attack it! Run from it! Mate with it!

Doesn’t see it at all!

FAILURE = LEARNING
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Suitcase * Elephant  Suitcase + Telephone  Suitcase + Scooter

IN CREATIVE
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How you describe your problem will determine how you solve it:

“We don’t have enough money.” vs. “How to raise money?”
“It’s too expensive.” vs. “How might we reduce the cost?”

Statements block your thinking.
Questions provoke you to think of potentional solutions.
Rephrase all challenges:

“How to...? or “What might be all the...?”

STICK’EM UP

Write It SayIt!  Hand It Up!
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Bring Ideas
to Life
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